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Based on our corporate philosophy that “we contribute to society

A

through monozukuri that brings colors and benefits to everyday
life”, Tokyo Printing Ink Mfg. Co., Ltd. (“TIC”), as a general
manufacturer of colors and chemicals, will focus on color and strive
every day to collaborate with customers and continually create and
produce value sought by the market.

TIC was established in 1923 as a printing ink manufacturer. Since
then TIC has developed and offered various recording materials,
highly dispersed materials such as inkjet inks, plastic colorants and
functional additive products and plastic molding compounds by
utilization and advancement of technologies for formulation and
dispersion.

In addition, making use of technologies honed as a plastic material
manufacturer, TIC has developed business as a plastic material
manufacturer to contribute to society by developing and producing
functional films, nets and molded articles in a wide variety of
sectors.

As the movement toward achieving a sustainable society is
accelerating, technical innovation based on further advancement
of IT (Information Technology) constantly advances, and needs
have become even more sophisticated and complex. Under such
circumstances, however, we will continue to take on challenges
bearing in mind that meeting such needs will create and realize the
values of market requirements. o
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